
ADVERTISING 
OPPORTUNITIES

July 2023



Experience Sioux Falls (ESF) provides a unique value to the local 
community, economy, and greater Sioux Falls region as the one-stop-
shop for all visitor industry stakeholders and official Destination 
Marketing Organization (DMO).

MISSION: MARKET SIOUX 
FALLS AS A ONE-OF-A-KIND 
DESTINATION AND PROVIDE 

AN ENERGIZED VISITOR 
EXPERIENCE TO ENHANCE 

ECONOMIC IMPACT

OVERVIEW

Digital advertising 
partnerships available:

➢ Website
➢ Email
➢ Social

Special notes:
- ESF reserves the right to suggest changes 

to content at any time to drive 
engagement.

- Content should always pertain to the 
target audience as directed by ESF.

- Partnering entities must have direct 
association to the travel and tourism 
industry at the discretion of ESF.

- Each paid promotion will include clear 
notation as a “paid partnership”.

Upon program completion each partner will receive a recap of actualized 
impressions and engagements.



ENGAGED AUDIENCES & SPENDING

Top origin DMAs as determined 
by the relationship between 
website traffic, destination 
visitation, and visitor spending, 
excluding the Sioux Falls DMA. 
(Jan-July 2023)

- Sourced, Zartico 3.0

Visitor DMA Market Index Visitor Spending Website Sessions

Minneapolis-St. Paul 91.0 100.0 76.3

Sioux City 47.0 49.9 19.8

Chicago 46.0 6.9 100.0

Omaha 43.2 20.5 61.9

Rapid City 30.8 55.1 8.0

Fargo-Valley City 25.7 29.8 12.4

Denver 21.0 17.1 30.8

Dallas-Ft. Worth 17.7 3.5 41.3

Des Moines-Ames 17.5 13.9 17.1

Lincoln-Hastings 16.5 18.4 12.8



Experience Sioux Falls offers a variety of 
digital advertising partnerships across 
several channels. 

➢ Website
➢ Email
➢ Social

DIGITAL 
MARKETING Experiencesiouxfalls.com

@ExperienceSFSD
#experiencesiouxfalls



EXPERIENCESIOUXFALLS.COM

ExperienceSiouxFalls.com
(Average Monthly)

Jan-July 2023

Users 48,571

Sessions 448,578

New Users 47,571 (97.7%)

Non-Local Sessions 405,934 (86.8%)

Pageviews 119,431 35-44
22.5%

45-54
19.9%

55-64
19.3%

65+
15.3%

25-34
14.2%

18-24
8.9%

User Age

Male 43.90%

Female 56.10%

demographics
Interests Top Ten

News & Politics/Avid News 
Readers/Entertainment News Enthusiasts 11.7%

Media & Entertainment/Movie Lovers 11.4%

Media & Entertainment/TV Lovers 10.4%

Shoppers/Shopping Enthusiasts 10.3%

Travel/Travel Buffs 10.1%

Media & Entertainment/Light TV Viewers 9.9%

Home & Garden/Home Decor Enthusiasts 9.8%

Food & Dining/Cooking 
Enthusiasts/Aspiring Chefs 9.3%

Lifestyles & Hobbies/Shutterbugs 8.7%

Lifestyles & Hobbies/Outdoor Enthusiasts 8.4%



WEBSITE
A LA CARTE

Ad Unit Page 
Placement

Avg. Monthly 
Views

Cost CPM Available 
Spots

Sponsored Listing Things-to-do 33,934 $169 $5 4

Food-drink 8,644 $43 $5 4

*Places-to-stay 9,453 $47 $5 4

Banner Ads Homepage 140,811 $1,126 $8 2

Things-to-do 33,934 $271 $8 2

Food-drink 8,644 $69 $8 2

*Places-to-stay 9,453 $75 $8 2

Ads run for one-month increments.
Sponsored listing must be relevant 

to business type.

*Places to stay advertising opportunities only apply to Sioux Falls hotels that collect room tax and/or BID tax.



HOMEPAGE BANNER AD PLACEMENT
Desktop

Mobile



CATEGORY BANNER AD PLACEMENT

Desktop

Mobile



SPONSORED LISTING
Desktop

Mobile



Banner Ads
- Image

- (172 x 235 pixels)
- Title: 2-3 words
- Copy: 25 words
- Link (GA accepted)

ASSETS 
REQUIRED

Sponsored Listing
- New Image

- (1,352 x 872 pixels)
- Or Default to Current
- Link (tracking link/URL 

accepted)



Experience Sioux Falls will write one content article for 
placement within the appropriate Travel Articles section on 
experiencesiouxfalls.com and promotion in one leisure email 
send.

Includes in-content ad on experiencesiouxfalls.com homepage 
and a boosted Facebook post ($200).

SEO benefits considered a value add.

Estimated Impressions: 204,250
 - Website: 141,000 pageviews
 - Email: 49,250 delivered
 - Facebook: 14K-26K avg. reach
CPM: $12

WEBSITE CONTENT 
PACKAGE

$2,450



IN-CONTENT AD PLACEMENT
Desktop

Mobile



EMAIL 
MARKETING

Average Recipients: 49,371
Average Open Rate: 33.3%

Average CTR: 2.63%
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EMAIL 
SEGMENTS

All Audiences
37.7%

Family Fun 
Finder
23.5%

Active 
Adventurer

11.5%

Culinary 
Explorer

12.2%

Culture Seeker 
11.4%

Music Enthusiast 3.6%

Average of records that can be counted.



Featured content in one leisure email send.
- Image
- Title: 4-5 words
- Primary region: 40-45 words
- Secondary region: 30-35 words
- Link (GA accepted)

Estimated Impressions: 49,250
CPM: $9

*ESF Reserves the right to suggest changes to drive engagement.

EMAIL CONTENT
$445



CONTENT REGIONS

Primary

Secondary



Experience Sioux Falls will create a custom video for 
placement on @ExperienceSFSD social media channels. 

Place of business will be appropriately tagged, and 
content will be boosted on one channel of choice.

SOCIAL CONTENT Social Channels Average Views Cost

Instagram Reel
FB + Instagram Story
TikTok

9,000-18,000 $300



Krista Orsack – Director of Marketing
krista@experiencesiouxfalls.com
605.373.2036

Matt Barthel – Communications Manager
matt@experiencesiouxfalls.com
605.373.2045

Briana Jewell – Hospitality Marketing Manager
Briana@experiencesiouxfalls.com
605.373.2027

CONTACTS

mailto:krista@experiencesiouxfalls.com
mailto:matt@experiencesiouxfalls.com
mailto:Briana@experiencesiouxfalls.com
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